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Integrating the Packaging and Product Experiencein Food and Beverages: A Road-Map to Consumer
Satisfaction focuses on the interrel ationship between packaging and the product experience. In both industry
and academia there has been a growing interest in investigating approaches that capture consumer responses
to products that go beyond traditional sensory and liking measures. These approaches include assessing
consumers emotional responses, obtaining temporal measures of liking, as well as numerous published
articles considering the effect of situation and context in the evaluation of food and beverage products.

For fast-moving consumer goods (FMCG) productsin particular, packaging can be considered asa
contributor to consumer satisfaction. Recent cross-modal research illustrated consumers’ dissatisfaction or
delight with a product can be evoked when there is dissonance between the packaging and the product
experience.

The book includes an extensive overview of an adapted satisfaction scale that has been tailored for the food
and beverage sector and which identifies varying satisfaction response modes such as contentment, pleasure,
and delight with a product. Thisis an important development as it provides insights about products that can
be used to market specific categories and brands of foods and beverages.

The book demonstrates the value of this approach by bringing together case studies that consider the
interrel ationships between packaging design, shape, on-pack sensory messages, expectations, and consumer
satisfaction with the product.

- Focuses on the inter-rel ationship between packaging and the product experience, specifically in the context
of the food and beverage sector

- Presents the expectancy disconfirmation model of satisfaction, which iswell developed within the social
sciences, to the food and beverage sector

- Contains case studies demonstrating how these practices can be used in industry to better enhance
customer’ s responses to products

- Includes an extensive overview of an adapted satisfaction scale that has been tailored for the food and
beverage sector and which identifies varying satisfaction response modes such as contentment, pleasure,
and delight with a product
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From reader reviews:
Janet M aldanado:

The book Integrating the Packaging and Product Experience in Food and Beverages: A Road-Map to
Consumer Satisfaction (Woodhead Publishing Seriesin Food Science, Technology and Nutrition) give you a
sense of feeling enjoy for your spare time. Y ou should use to make your capable alot more increase. Book
can to be your best friend when you getting pressure or having big problem with your subject. If you can
make reading a book Integrating the Packaging and Product Experience in Food and Beverages: A Road-
Map to Consumer Satisfaction (Woodhead Publishing Series in Food Science, Technology and Nutrition)
being your habit, you can get alot more advantages, like add your current capable, increase your knowledge
about many or all subjects. Y ou may know everything if you like open and read a book Integrating the
Packaging and Product Experience in Food and Beverages: A Road-Map to Consumer Satisfaction
(Woodhead Publishing Seriesin Food Science, Technology and Nutrition). Kinds of book are alot of. It
means that, science reserve or encyclopedia or other people. So , how do you think about this book?

Jimmy Borrelli:

Now aday folks who Living in the erawhere everything reachable by connect with the internet and the
resources within it can be true or not require people to be aware of each datathey get. How people have to be
smart in getting any information nowadays? Of course the answer then is reading a book. Studying a book
can help persons out of this uncertainty Information specialy this Integrating the Packaging and Product
Experience in Food and Beverages: A Road-Map to Consumer Satisfaction (Woodhead Publishing Seriesin
Food Science, Technology and Nutrition) book since this book offers you rich info and knowledge. Of
course the knowledge in this book hundred % guarantees there is no doubt in it you know.

Carla Floyd:

The e-book with title Integrating the Packaging and Product Experience in Food and Beverages: A Road-
Map to Consumer Satisfaction (Woodhead Publishing Seriesin Food Science, Technology and Nuitrition)
has alot of information that you can learn it. You can get alot of gain after read this book. This kind of book
exist new understanding the information that exist in this guide represented the condition of the world right
now. That isimportant to yo7u to know how the improvement of the world. This book will bring you with
new era of the the positive effect. Y ou can read the e-book in your smart phone, so you can read it anywhere
you want.

Betty Bobbitt:

In this period globalization it isimportant to someone to obtain information. The information will make a
professional understand the condition of the world. The fitness of the world makes the information easier to
share. You can find alot of referrals to get information example: internet, newspaper, book, and soon. Y ou



will seethat now, alot of publisher that will print many kinds of book. The book that recommended to you is
Integrating the Packaging and Product Experience in Food and Beverages: A Road-Map to Consumer
Satisfaction (Woodhead Publishing Seriesin Food Science, Technology and Nutrition) this reserve consist a
lot of the information on the condition of thisworld now. This kind of book was represented just how can the
world has grown up. The dialect styles that writer use for explain it is easy to understand. Often the writer
made some exploration when he makes this book. That is why this book appropriate al of you.
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