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Brands and brand management have become a central feature of the modern economy and a staple of
business theory and business practice. Contrary to the law's conception of trademarks, brands are used to
indicate far more than source and/or quality. This volume begins the process of broadening the legal
understanding of brands by explaining what brands are and how they function, how trademark and
antitrust/competition law have misunderstood brands, and the implications of continuing to ignore the role
brands play in business competition. Thisisthe first book to engage with the topic from an interdisciplinary
perspective, hence it will be amust-have for al those interested in the phenomenon of brands and how their
function is recognized by the legal system. The book integrates both a competition and an intellectual
property law dimension and explores the regulatory environment and case law in both Europe and the United
States.
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From reader reviews:
Richard Bur nett:

Book is actually written, printed, or outlined for everything. Y ou can recognize everything you want by a
book. Book has a different type. To be sure that book isimportant factor to bring us around the world. Close
to that you can your reading expertise was fluently. A guide Brands, Competition Law and IP will make you
to always be smarter. Y ou can feel much more confidence if you can know about anything. But some of you
think that open or reading a book make you bored. It is not make you fun. Why they could be thought like
that? Have you searching for best book or ideal book with you?

Sandra Bland:

Reading a guide can be one of alot of task that everyone in the world loves. Do you like reading book thus.
There are alot of reasons why people enjoyed. First reading areserve will give you alot of new facts. When
you read a e-book you will get new information mainly because book is one of various ways to share the
information or their idea. Second, examining a book will make you more imaginative. When you studying a
book especialy fiction book the author will bring you to definitely imagine the story how the personas do it
anything. Third, you may share your knowledge to other people. When you read this Brands, Competition
Law and IP, you could tells your family, friends and soon about yours reserve. Y our knowledge can inspire
the others, make them reading a publication.

Sherrie Bearddey:

In this period of time globalization it isimportant to someone to receive information. The information will
make professional's understand the condition of the world. The condition of the world makes the information
easier to share. You can find alot of personal references to get information example: internet, paper, book,
and soon. Y ou can observe that now, alot of publisher that print many kinds of book. Often the book that
recommended to your account is Brands, Competition Law and IP this reserve consist alot of the
information of the condition of thisworld now. This particular book was represented how do the world has
grown up. The dialect styles that writer make usage of to explain it is easy to understand. The particular
writer made some exploration when he makes this book. Honestly, that is why this book suited al of you.

Jonathan Bean:

Don't be worry should you be afraid that this book can filled the space in your house, you can haveitin e
book way, more simple and reachable. This particular Brands, Competition Law and I P can give you alot of
pals because by you taking alook at this one book you have matter that they don't and make an individual
more like an interesting person. This particular book can be one of one step for you to get success. Thise-
book offer you information that might be your friend doesn't recognize, by knowing more than different
make you to be great men and women. So , why hesitate? Let's have Brands, Competition Law and IP.
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